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MAPKETHUHI IHHOBAILIH IK TOJIOBHA ®YHKIIIA
BEJIEHHSA BIBHECY

s moco, wob nionpuemMcmeo  po36UBANOCH,  NIOBUWYBANO  CBOIO
KOHKYPEHMOCNPOMONCHICMb | MANO 1i0epCbKi no3uyii, ciio 0OmMpumy8amucs 080X
Hanpsamié OIbHOCMI: peanizo8y8amu KOMNAEKC MAapKemuHey ma po3poonsmu U
enposaoddcysamu iHHosayii. Y cmammi npudinena yeaza poii MapKemuH208Ux
[HHOBAYIU SAK NPOBIOHO20 HANPAMKY OisUIbHOCMI CY0 €KmMi8 20Cn00apio8aHHs.
Busznaueno cymuicme mapxkemuney iHHOBayili ma HaAdaHo  Kiacughikayiio
MAPKEMUH208UX THHOBAYIL 8 3ANeHCHOCMI 8i0 CKIAO08UX KOMNIEKCY MAPKemuHe).
3pobaeno UCHOBOK, WO MaApKemuHe IHHOBAYIU MAE OYMU 30PIEHMOBAHUM MAKOIC HA
BUPIUEHHS 3a80AHb NIAHYBAHHS IHHOBAYIUIHOT OIsLIbHOCM.

Knwuoei cnosa: mapkemune, inHosayii, Mapkemune iHHO8AYil, [HHOBAYIUHUU
Mapkemume.

s moeo, umobvl  mpeonpusmue  pazeualoch,  NOGLIUALO  CEOI0
KOHKYPEHMOCNOCOOHOCMb U 3AHUMANLO  JUOepCcKue  nosuyuu,  ciedyem
NPUOEPIHCUBAMBCS 08YX HANPABIEHUL OesIMeNbHOCMU. Pealu308bl8amb KOMNIEKC
MapKemuHed, a makdce paspabamoléamsv U GHeOpsAmb UHHosayuu. B cmamove
yOeneHo BHUMAHUe POJU MAPKEeMUH208bIX UHHOBAYUU KAK 6edyuje20 HanpasieHus
desimenbHoCmu cyOvekmos xozaticmeosanus. Onpeodenena CYWHOCMb MAPKeMuHaa
UHHOBAYULL U NPeOCmAasIeHo KIACCUQDUKAYUIO MAPKEeMUH208bIX UHHOBAYUL 8
3A6UCUMOCINU OM COCMABIAIOWUX Komniekca mapkemunea. Coenan 6vl800, 4mo
MapKemuHe UHHOBAYULL OO0JIICeH OblMb OPUECHMUPOBAHLIM — HA peuleHue 3a0ay
NIAHUPOBAHUSL UHHOBAYUOHHOU 0esimelbHOCHU.

Knwueevle cnoea: mapkemume, UHHOBAYUU, MAPKEMUH2 UHHOBAYULL
UHHOBAYUOHHBIL MAPKEMUHE.

In order to develop the company, increase its competitiveness and leadership
positions, it should follow two activities — to innovate and implement marketing mix.
There is an attention to the role of marketing innovation as the leadership way of
business entities activities in the article. The essence of marketing innovation has
been determined and the classification of innovative marketing which based on the
components of the marketing mix has been given. So, marketing of innovation should
be focused on solving problems of planning innovation.

Key words: marketing, innovation, marketing innovation, innovative
marketing.
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IlocTanoBka mnpodjemMu. Y cydacHOMy Oi3HeCi SKICTh Ta IIBUIKICTh
BIIPOBAKCHHSI HOBHMX TEXHOJOTIH, 1H(GOpMAIIHHUX CHCTEM Ta YIPaBIIHCHKUX
METO/IIB CTAal0Th OCHOBHUMH KPHUTEPIIMH €()EKTUBHOTO PO3BUTKY MianpueMcTB. Ha
ChOTOJHI BHUHHUKAaEe mOTpeda y BUKOPUCTAHHI MAapKETUHTY I1HHOBAUIWA, IO €
3aIIOPYKOK0 YCHiXYy MIsUTBHOCTI Cy0’€KTiB rOCHOJApIOBaHHS, a/pKE caMe MapKETHHT
1HHOBAIIIH J103BOJISIE BUSBIISATA W KOHTPOJIIOBATU T1 (PaKTOPH, sIKI BU3HAYAIOTh YMOBH
TPUBAJIOr0 BH)KMBAHHS 1 PO3BUTKY (Ha OCHOBI 1HHOBalii) Ha pPHUHKY. MoOXXHa
KOHCTaTyBaTU TOW ¢akr, MmO I TOro, o0 MiJANPUEMCTBO PO3BUBAIIOCH,
HiJBULIYBAJIO CBOK KOHKYPEHTOCHPOMOXHICTH 1 Majo JiAepChbKl MO3MIII, CHiA
JOTPUMYBATHUCA JBOX HANPSAMIB AISUIBHOCTI: peaai30ByBaT KOMILJIEKC MAPKETUHIY Ta
pO3po0IsATH W BHpOBapKyBaTH 1HHOBaIi. Ha 1mpoMy akneHTyBaiau yBary Iie Taki
B1JIOMI BY€HI B rajy3l MapKeTHUHTY Ta MeHemkmeHTy, sk ®@. Kornep 1 I1. Jpaxep.
OTxe, AOCHIIKyBaHa TEMA € aKTYaJbHOIO.

AHAJ3 aKTyaJbHHUX AOCTiIXKeHb. SIK CBIIYUTH CydyacHa MiANPUEMHHUIIbKA
NPAKTUKA, MPAKTHYHO BCl MIJMPUEMCTBA, K1 YCIIIIHO PO3BUBAIOTHCS HA PHUHKY,
CBOIM ycmixoM 3000B's3aHi came iHHOBamisiM. OpHY 3 TPOBIIHUX pOJEH Yy
3a0€3Me4YeHH] YCIMIXy PHUHKOBOi MISUIBHOCTI MIANPUEMCTBA-IHHOBATOpa BiJAIrpae
MapkeTuHr. [IpoGieMu, 1o MoB'A3aHl 13 BUBYEHHSM 1HHOBALIWHOI JISUIBHOCTI Ta
MapKeTHHTOM 1HHOBAIIIM, JOCTIIKYBadu Takl BiJIoMi 3aKOpJ0oHHI (paxiBIll W BYEHI,
ak: 1. Aacodd, I'. Accens, [Ix. BectByn, €.I1.1omy6kos, I1.P. Jlikcon, ®. Kotep,
B.I'. Menuncekuii, K. Menrep, M. Iloptep, E.O.V1kin, P.A. ®arxyTtaiHos,
K. ®pimen, @. Xaiiek, M. [Ilymnerep, a Takox BiTumsnsani gocigauku: AT Boiiuak,
T.€. Boponkosa, T.II. laubko, B.A. Kapnam, M.II1. Jlenucenko, M.M. €pmorieHko,
H.B. Kynenko, A.l. Kpenico, C. M. Imnsmenko, T.C. Makcumoga,
B.JI. ITumtomenxo, B.A. Kapnam, [1.I. Ilepepsa, H.I. Yyxpaii Ta iH.

Mertoro cTaTTi € BU3HAYEHHS POJIi MAPKETUHTOBUX 1HHOBAIIIM SK MPOBITHOTO
HaIPSIMKY JiSUTbHOCTI Cy0’ €KTIB TOCIIOAapIOBAHHS.

Buxiaa ocHoBHOro martepiaiy. 3a3HaunMMo, 1110 Y HayKOBIH JiTepaTypl ICHY€E
0arato MmaXOAiB 0 BU3HAYCHHS IOHATTS MApKETHHTY IHHOBAIlid. ABTOpPH YacTo

OTOTOXXHIOIOTh MOHATTS «MAPKETUHT 1HHOBALI» Ta «IHHOBaUIMHUI MapkeTHHI». Lli
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JIBa TIOHSTTS MOB’S3yIOTh 3 MAPKETUHIOBUMU JOCIIHKEHHSIMU 1] 4ac PO3pOOJICHHS
HOBOTO TIPOAYKTY, BHUKOPHUCTAHHSIM TPATUIIHHUX METOMIB Ta 1HCTPYMEHTIB
MapKETHHTY JIJIsl CTBOPEHHS Ta MOIIMPEHHS 1HHOBaIIi [1].

Ha eram pochimkeHb 1 po3poOKH MNPOAYKTY MAapKETHUHIOBI AOCIIIHKEHHS
MaroTh 3a0€3MeUYnTH OTPUMAHHS HAIMHUX 1 BIPOTIIHUX JaHUX Mpo puHOK. Ha erarmi
BUKOHAHHSI HAyKOBO-JIOCIIIHUX POOIT BOHM 3a0€3MeuyloTh OTPUMAaHHS JAHUX IS
OOrpyHTOBAHOTO BHOOpPY HampsIMIB JIOCHIKEHb. MapkeTUHI Mae OyTH Ha BCIX
CTaJisIX CTBOPEHHS 1 PO3MOBCIOKEHHS iHHOBAIIIH [ 1].

C.M.Innsmenko BBaxae, 1m0: « MapKkeTHHT 1HHOBAIINA niepeadavae peasnizalito
TpaAULIIHUX (PYHKLINA Ta 3aBJlaHb MAPKETUHIY B IIPOLIECI CTBOPEHHS Ta NOIIUPEHHS
IHHOBAIlIA 3a/Ji1 HaWKpaIioro 3aJ0BOJICHHSA IMOTpPeO 1 3amuTiB CIHOXUBAYIB 1
BUPOOHUKIBY [4, c. 36].

KoHremniiisi MapkeTHHTY 1HHOBAIIIM € OCHOBOIO JIOCTIPKEHHSI PUHKY 1 MONIYKIB
KOHKYPEHTHOI cTparerii manpueMcTBa. MapKeTHHT 1HHOBAIIM Ha MiANPUEMCTBAX
BapTO PO3YMITH SIK KOMIUIEKCHE BUKOPUCTAaHHS NMPUHLHUIIB 1 METOJIIB MAapKETUHTY 3
METOI0 CTBOPEHHS Ha MIJIPHEMCTBAX HEOOXITHUX YMOB JUISI TIOMIYKY MPOJXYKTHBHUX
3MiH, iX 3[[1IMCHEHHS, TOIIUPEHHS i KoMmepirianizamii [3].

OTxe, MU PEKOMEHAY€EMO PO3TIISAaTH MAapKETUHT 1HHOBAIIN SK OKPEMHM BH]
MapKETUHTY, HalpsM MAapKETHUHTOBOI MISUIbHOCTI, SIKUA  MOTpeOye OCOOIMBUX
METO/11B, IHCTPYMEHTIB Ta CIIOCOOIB.

TepMmiH «MapKETUHT 1HHOBAIlI» MOXe OyTH BU3HAYECHHUH SIK CYKYMHICTH JiH,
OpUIOMIB, METOJIB, CUCTEMAaTHYHAa aKTHUBHICTH CYy0’ €KTIB €KOHOMIYHUX BIJHOCHH
I0JI0 PO3pOOJIEHHS 1 MPOCYBAHHS HA PUHKY HOBHUX TOBApiB, MOCIYT Ta TEXHOJOT1H
JUTSL 32I0BOJICHHSI TTOTPEO 1 3aIUTIB CIIOXKUBAYIB (CyCHIIbLCTBA) y OUTBIN €(DEKTUBHUH,
HIK Yy KOHKYPEHTIB, CIOCI0 Ha OCHOBI OHOBJICHHS Ta IiJIBUILEHHS PIBHS CKJIAJOBUX
MOTEHI[ATy MANPUEMCTBA, MONIYKY HOBUX HaIpsMIB Ta 3ac00iB BHUKOPUCTAHHS 3
METOI0 OTPUMAaHHs NpUOYTKY Ta 3a0e3NeueHHS YMOB TPHUBAJIOr0 BUXUBAHHSA W
PO3BUTKY Ha pUHKY [0, c.42-43].

MapkeTuHT 1HHOBAIlIi € KOHIIEIIIIE, 3TAHO 3 SKOK OpraHi3allis IMOBHHHA

Oe3MepepBHO BJOCKOHAIIOBATH MPOJYKIIIO 1 METOIU MAPKETUHTY, 3I1HCHIOBATH

102



36ipHMK HayKOBWX MpaLb XapKiBCHKOro HauioHanbHOro negaroriyHoro yHisepcuteTy imeHi I.C. CkoBopoay
«EkoHomikay, 2017, Bun. 17

HAyKOB1 PO3POOKH, JOCIIIHO-€KCIIEPUMEHTANIbHI  JOCIIJKEHHs, OpraHi3allito
BUPOOHMIITBA 1HHOBAIlIM, MOCTIKEHHS PUHKY (3 BUKOPUCTAHHSM €JIEMEHTIB
OeHUMapKiHTa), HaJIaroJI)KeHHS KOMYHIKaIlii, dbopmyBaHHS IiH Ta
PO3pOOKY 1HHOBAIIHUX CTpaTeTiil.

[Ipu 3aiiicHeHH] 1HHOBAILIMHOI JISUTBHOCTI TAKOX MOTPIOHO BPaxOBYBAaTH Te,
o [2, c. 30]:

- 1HHOBAIl TOBWHHI TPHB’SA3yBaTHUCA N0 TOTPEO CIOXKMBadiB, a HE [0
JOCSTHEHHS TEXHIYHOI ITepeBaru sk CaMoIIiTi;

- BHUBEJCHHS Ha PUHOK iHHOBAIli IMOBHHHE CYIIPOBOKYBATHUCS KOPHUCHOIO
iH(popmani€eo Mmpo BUPIO, MO0 CHOXKMBAYl MOIVIA 3PO3YMITH, 4YOMY MOTPIOHO
KYITyBaTH came I1el TOBap;

- mepej BUBEICHHSM 1HHOBALli HA PUHOK HEOOXIAHO MPOBOAMTH TIUOOKHUI
MapKETUHTOBUI aHaIi3;

- MAapKEeTUHT MTOBUHEH MiKPECIOBaTH KOHKYPEHTHI IlepeBaru BUupooy.

[IpomonyeThcst kiacu(ikyBaTH MapKETUHTOBI 1HHOBAIlli B 3aJIEKHOCTI BiJ
CKJIaJIOBUX KOMIUIEKCY MapKETHHTY:

- igHOBalii B place, TOOTO B MapKETHHTOBUX MOCIIKEHHSX, CErMEHTaIlli,
MO3UI[IOHYBaHHI;

- iHHOBAII1 B product, TOOTO B MapKETHHTOBI TOBAPHIM MOJITHIII;

- iIHHOBAIIIi B price, TOOTO B MApKETUHTOBIM IIIHOBIH MOITHIIL;

- iHHOBAIIIT B promotion, TOOTO MapKETHHTOBIH MOITHII KOMYHIKaIIii;

- KOMOIHYBaHHS IIUX CKJIAJIOBUX MapKETUHTOBUX 1HHOBalIi [6, ¢.39].

Bim3naunmo, 1m0 MapKETHMHTOBI I1HHOBAIlii TMOBHHHI OyTH HOBUMH JIJIS
HiMPUEMCTBA, ajleé BOHO HE 0OOB'SI3KOBO MOBHHHO TEPIIMM BIpoBapkyBaTu ix. He
Ma€ 3HAYEHHS TAKOX, SKUM MIJNPUEMCTBOM OyiM po3po0JeHI MapKETHHIOBI
IHHOBAIIII.

["0510BHOIO BIAMIHHICTIO MAPKETHHTY 1HHOBAIlIN BIJ MAPKETUHTY TPAJAUIIHHUX
TOBapiB (MOCIYT, TEXHOJOTI) € Te, [0 B JaHOMY BUMAAKY (DaxiBIll 3 MapKETUHTY

MOCTIMHO 3aWHATI MOUTYKOM HOBUX IUIAXIB 33JOBOJICHHS CIOXKHMBUUX MOTPEO, IO
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ICHYI0Th, 200 TOIIYKOM HOBHMX YHM MPUXOBAHUX IMOTPeO, 1, BIAMOBIAHO, NUIAXIB iX
3aJI0BOJICHHS.

Bapro 3a3HaunTy, 10 iHHOBAIl B MAPKETHHTY 3a YacCTOTOIO BIPOBAHKCHHS
BUINEPEKAIOTh BCl 1HII 1HHOBalli. lle moB’s3aHO 3 TUM, IO MICJS TOTO, fK
BUPOOHMKH 3PO3YMUIN BAXJIMBICTH peajizaiii MApKETHHTY Ha CBOIX MMiIMPUEMCTBAX,
BOHU MOYAJIM HIYKATH HUISIXU SKOMOTa KPalloro 3aJ0BOJIEHHS MOTPed CIIOKUBAYIB 1,
BIJINIOB1IHO, BAKOPUCTOBYBATH HOB1 METOIU Ta IHCTPYMEHTHU MapKETUHTY.

MapkeTuHT 1HHOBaIlli TaKOX TMOBHWHEH OyTH 30pPI€EHTOBAHUM HA BUPIIICHHS
3aBJlaHb [JIAHYBAHHS IHHOBAIIMHOI JIsJTBHOCTI:

— TUTAaHYBaHHS TMPOAYKTOBO-PUHKOBOTO TOPT(HENs MiaIPHUEMCTBA: TOBAPHOI
HOMEHKJIATypH, TOBAPHUX JIiHIH, OKPEeMHUX TOBAPHHUX OJIMHHMIIb;

— (hopMyBaHHS NAaKeTa MPOJYKTOBO-PHUHKOBUX 1HHOBAI[IMHUX MPONO3ULINA Ta
B1/101p HAWOUIBII pallOHATBHUX (3 OTJISIAY Ha 30BHIIIHI Ta BHYTPIIIHI YMOBH) 3 HUX;

— CKJIQJIaHHsSI OpIEHTOBHOTO rpadika BHUKOHAHHS pOOIT 13 pO3poOJICHHS,
BUTOTOBJICHHS 1 TPOCYBAHHS HA PUHKY TOBAPHUX 1HHOBAIIIH.

BpaxoByroun JIHMHaMiKy PpPO3BUTKY PHUHKOBUX TMPOIIECIB, a TaKOX 3HAYHUHN
CTYMiHb HEBU3HAYCHOCTI BIJIHOCHO PO3BHUTKY MOJIA y MallOyTHbOMY, CKJIACTH
NeTalbHMH IUIaH IHHOBALUMHOI MisVIHOCTI JIOCHTH BaXKo. Woro OTPiOHO
dbopmyBaTH y BUTJISI CTPATETIUHOTO OaueHHs, TOOTO BU3HAYATH OCHOBHI OPIEHTUPU
Ha TEpCHeKTHBY (aje W BOHM MOXKYTh 3MIHIOBATHCH), a JETAIbHO IUIAHYBATH
HEOOX1/THO JIMIIIe HaWOIMXKYl /i1 Ha OJMH PIK, MAKCUMYyM — Ha 2-3 poku. [Ipu ripomy
HEOOXITHO pO3MIANAaTH KUIbKa MOXJIMBUX CLEHAapliB PO3BUTKY NOMIA Yy
MaiOyTHHOMY, SIK MIHIMyM: NMECUMICTUYHHUMA, ONTUMICTUYHUHN, HAHOUIBII IMOBIPHHIA
[5, c.112].

Jns popMyBaHHST PUHKY MApPKETHHIOBUX 1HHOBAIId JOLUIBHO PO3BUBATH
BUCOKOTIPO(ECiiHUI KOHCAJITUHTOBHM OI13HEC SK PO3MOBCIOKYBad I1HHOBAIN Yy
MEHE/UKMEHTI, PpPO3BUBAaTH 3B’SI3KM  MDK HAyKOBUMH YCTaHOBaMHM, Ol3Hec-
KOHCYJIbTAaHTAaMH Ta MiJANPUEMCTBAMU. BaxJIMBUM € MIATOTOBKa KaapiB y cdepi

MapKETUHI'Y, 1O BiI[HOBiI[a(-Z CydyaCHUM CBITOBHM BHMOTaM.
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BucnoBku. OTxe, IpOBIBIIM aHali3 POJII MApPKETHUHTY 1HHOBAIliH, MOXHA
3a3HAYUTH, W10 3AIMCHEHHS TIOCHOJApPChKOI MAISUIBHOCTI HAa 3acajax MapKETHHIY
IHHOBAIlIA JTO3BOJUTH MIAMPUEMCTBY 3HAWTH Ta peaji3yBaTH PUHKOBI MOKJIMBOCTI
IHHOBAUIMHOTO PO3BUTKY JUJISl MIJBUIIEHHS PIBHS MOro KOHKYPEHTOCIPOMOXHOCTI,
YKPITUICHHS PUHKOBUX TMO3WINKM, MIABUIICHHS e()EKTUBHOCTI (DYyHKITIOHYBaHHS,
3a0€e3Me4YeHHs] YMOB TPUBAJIOr0 BUKMBAHHS 1 PO3BUTKY.
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